Summary. For over a decade, metaphor analysis has been postulated as a powerful means of unveiling human experience encoded in various spheres of language use. Proposing a hypothesis that even within a single culture, the views of a particular social group may alter significantly within a relatively short period of time with pop songs being an immediate reflection of the change, the present study explores feminine imagery as constructed in American pop songs by leading female pop singers in two ten-year periods: from 1985 to 1995 and from 2005 to 2015. Set within the framework of Conceptual Metaphor Theory, the study employs the Metaphor Identification Procedure developed by Pragglejaz Group and P.A.N., a poetry analysis software, in order to identify and conduct qualitative analysis of conceptual metaphors that construe feminine imagery. The findings are drawn on the basis of 522 conceptual metaphors whose most common targets are love, life, and time. It is shown that, while in both periods the contemporary woman construes her image as a strong, persistent and self-dependent leader, the earlier period is characterized by more positive views on love while in latest times woman's relationships are characterized by a greater dynamism: the woman of today conceives life as both competitive and risky and yet is able to adapt seeking to take up a leading role in relationships. There is also evidence that most recently, woman has developed a more aggressive attitude toward love in particular and a more pragmatic attitude toward life in general.
Introduction
Prior to the 1970s, the complex relationship between language and mind had been frowned upon. Until then the behaviourist approach to language was dominant: language was viewed as a series of learned behaviours, suggesting that language is a response to stimuli in the environment (Skinner, 1957) . The emergence of Cognitive linguistics in the late 1970s, which brought about Conceptual Metaphor Theory, initially proposed by Lakoff and Johnson (1980) and more recently further advanced by Grady (2005) , Gibbs (2011) and Steen (2011) , led to a notion that language use is based on "vast cognitive and , Julija VAITONYTĖ, Julija KOROSTENSKIENĖ -110 -cultural resources" evoked through "creative mappings, transfers, and elaborations" (Fauconnier, 2003, p. 1) .
Cognitive linguistics rehabilitated metaphor, which had previously been relegated to literary tradition and assumed to be but a rhetoric device. Arguing that meaning is not to be viewed as passive; it is created in the course of discourse through "particular cultural models and cognitive resources" (Fauconnier, 2003, p. 2) . Perceived as manifest in every written or spoken interaction, discourse then constitutes "a dynamic form of social practice which constructs the social world, individual selves and identity" (Jørgensen, Phillips, 2002, p. 129) .
Within the domain of music, performers communicate ideas through their songs via two channels, sound and lyrics. Song lyrics is a text: any form of written material, in which a totality of ideas is expressed in a creative way. As noted by Machin, "music can be an authentic expression of the soul and also indicate certain individual dispositions" (2010, p. 26) , which consequently suggests that, songs reflect the performer's world view or mind set (cf. Cameron, 2001 ). The term "world view" or "mind set" refers to "the possible reflection in language of an individual's perception of the surrounding world" since "every person may perceive and conceptualise all aspects of reality differently" (Dhooge, 2008, pp. 146-147) .
Given the notion that one's language reflects one's perception of reality, an analysis of conceptual metaphors applying Conceptual Metaphor Theory to song lyrics can offer insights into one's "world view" or "mind set" and, taken more broadly, be suggestive of the values prevalent in the society at a given time. Due to their form, conceptual metaphors reveal the presence of certain constituents of the "world view", in other words, abstract concepts, such as life, time, emotions, mentality, etc. The present study applies Conceptual Metaphor Theory to contemporary American pop songs in order to analyse and compare metaphors from two periods so as to establish how the feminine world is constructed by female performers. It is hypothesized that in two different periods feminine views will be encoded through different metaphors, hence women are expected to "speak different languages", with the analysis
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Theoretical background
Prior to the pioneering work of Lakoff and Johnson (1980) (1980, p. 6) . They argue that metaphors are employed in structuring everyday human concepts, which is reflected in our daily language use, ultimately claiming that people both talk and think metaphorically. As Cserép puts it, "our language is saturated with metaphors, rooted in recurring bodily experience, and our language is metaphorical simply because our conceptual system is metaphorical" (2014, p. 262 (Kövecses, 2010) . In language, conceptual metaphor takes a form of the so-called metaphorical linguistic expressions which can be defined as words or other linguistic expressions that come from the language of the more concrete conceptual domain and are based on the original sense of a word to understand another conceptual domain or sphere (ibid.).
To illustrate, Lakoff and Johnson (1980) present an example of the ARGUMENT IS WAR conceptual metaphor and support it with several metaphorical linguistic expressions drawn from everyday language:
 He attacked every week point in my argument.
 His criticism were right in the target.
 I demolished his argument (Lakoff and Johnson, 1980, p. 4) .
Conceptualising arguments in terms of war is an instance of conceptual metaphor since the second conceptual domain (war) is more concrete than the first one (arguments). Charteris-Black (2008) highlights the aspect of an interplay between mental understanding and bodily experience: metaphors serve the purpose of "mediating between minds as they understand the world, and bodies as they experience it" (p. 2). Consequently the "experientialist" component of the CMT is sometimes emphasised.
Conceptual metaphors are structured hierarchically relative to each other thereby reflecting their degree of conventionality, i.e., how well estabilished and how deeply rooted they are in the everyday usage of a linguistic community. For example, conventional conceptual metaphors, such as LIFE IS A JOURNEY, ARGUMENT IS WAR, TIME IS MONEY, IDEAS ARE FOOD are the most usual ways of thinking of an abstract domain (life, argument, time, ideas) (Kövecses, 2010, p. 34) . The fact that a given metaphorical linguistic expression causes no difficulties in understanding it, presupposes that it expresses a conventional way to reason about life, reflected in people's literal language.
Methodology
The study rests on the assumption that the feminine world is best manifested by women themselves. To examine the feminine "mind set" through the analysis of or their frequency is too low to make generalisations possible. In addition, the preliminary analysis revealed that the greatest differences were identified in the domains of LOVE, LIFE, and TIME. Consequently these constituted the basis for further analysis with the total number of metaphors amounting to 331:
223 metaphors of love, 87 metaphors of life and 21 metaphors of time. Table 1. below shows the distribution of the metaphors in both periods: Table 1 The distribution of metaphors in the three domains in two periods To provide an interpretation of the selected metaphorical linguistic expressions structuring conceptual metaphors the qualitative and the comparative methods were employed. In addition, the conceptual analysis included a critical 
Findings and discussion

Conceptual metaphors of love
As can be seen, love is a primary focus in both periods. In fact, every pop song analysed touches upon the concept of love, which is structured metaphorically in a host of ways. Love is conceived through the following source domains: health and disease, animals, machines, games and sport, heat, forces, movement, and light. 
LOVE IS A UNITY (OF TWO COMPLEMENTARY PARTS)
The conceptual metaphor LOVE IS A UNITY (OF TWO COMPLEMENTARY PARTS)
is present in pop songs of both periods, but is more common in the pop songs of Period 1990s. The metaphorical linguistic expressions by which this particular conceptual metaphor is realised are quite similar in both periods. Love is
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The conceptual metaphor LOVE IS A UNITY (OF TWO COMPLEMENTARY PARTS)
can also be structured by a metonymical mapping between the source and the target domains: the whole thing for a part of the thing. Thus the heart stands for love in the following metaphorical linguistic expressions that construct this conceptual metaphor:
 The way you used to touch me felt so fine/We kept our hearts together down the line (Whitney Houston, "Didn't We Almost Have It All",
1987);
 Always thought of keeping/Your heart next to mine (Céline Dion, "Where Does My Heart Beat Now", 1991).
LOVE IS WAR
Pop songs of Period 1990s and Period 2000s are also structured by the conceptual metaphor LOVE IS WAR, with love often described through warrelated terms, for example: The above metaphorical linguistic expressions are revealing since they point to feminine endurance, which, together with the already pinpointed woman's attributes -strength and ferociousness -take an important place in the feminine imagery in both periods. The salience of the LOVE IS A DISEASE metaphor suggests that the contemporary woman, as portrayed in the pop songs of both time periods, finds the pain pleasant, and, in a sense, unconsciously craves for it.
LOVE IS MADNESS
The conceptual metaphor LOVE IS MADNESS is one of the fundamental metaphors by which love is structured in both in Period 1990s and Period 2000s. 
LOVE IS A PHYSICAL FORCE
Being one of the strongest human emotions, love is frequently rendered through the domain of physical forces. This presupposes that love acts in the same manner as does physical force: it is extremely strong and barely controllable. In the first example above, love is equalled to the hitting of a truck, while the second example is an instance of the oxymoron since it combines two completely different aspects, the sweetness and the act of knocking out. This fact correlates with some of the conclusions that have been already drawn about This aspect presupposes the complexity of the feminine world since the contemporary woman, while portraying herself as independent, at the core is the one who requires assitance and guidance in her life.
LIFE IS A GAME
The concept of life is also structured through the source domain game. Three kinds of metaphors of the source domain 'game' were identified in both time periods: LIFE IS A GAME, LIFE IS A GAMBLING GAME and LIFE IS A SPORTING GAME.
The perception of life as a game holds in both Period 1990s and Period A relevant aspect is that references to life are often made when the concept of love is addressed. In a sense, the two concepts, life and love, become intertwined in pop songs of Period 1990s and Period 2000s. Assuming that love and emotional bonding are the fundaments of life, the fact that the two concepts are closely related is not surprising. On this view, the above metaphorical linguistic expressions drawn to illustrate the LIFE IS A GAMBLING GAME and LIFE IS A SPORTING GAME metaphors can also be regarded as references to the concept of love.
In this way, since sports are highly competitive and require physical and mental effort, whereas gambling involves a great deal of risk, structuring life in terms of the source domain game presupposes that in pop songs of Period 2000s life and, to a certain extent, love are conceived as competitive and risky.
LIFE IS A DRAMATIC PERFORMANCE
The group of conceptual metaphors of life with the source domain performance has the lowest number of occurrences relative to metaphors of life with the other two domains. In total, there were 10 metaphors of the LIFE IS A DRAMATIC PERFORMANCE identified in pop songs of both time periods.
Since LIFE IS A DRAMATIC PERFORMANCE is not a conventional conceptual metaphor it is the most revealing and can provide interesting insights into the feminine world construed in pop songs of the relevant periods. The conceptual metaphor LIFE IS A DRAMATIC PERFORMANCE was indentified twice in pop songs of Period 1990s: it appears in Madonna's song with a very suggestive title, "Take a Bow", which itself can be regarded as a reference to a notion that life is perceived in terms of a performance or show. These instances are a clear indication that the woman overtly seeks to be the leader and to subvert the general rule that the man is the one who takes up the leader's position. The woman wants to set the rules of her own to be observed by the man.
Conceptual metaphors of time
The concept of time is present in both time periods. In total, 21 conceptual metaphors of time were found, falling into 12 and 9 metaphors identified in pop songs of Period 1990s and Period 2000s respectively. Time is structured by two different source domains: movement and material entity. The conceptual metaphors with the source domain of movement include TIME IS A LANDSCAPE WE MOVE THROUGH and TIME IS A MOVING OBJECT, whereas the conceptual metaphors with the source domain of 'material entity' are TIME IS A RESOURCE and TIME IS MONEY.
TIME IS MOVEMENT
In pop songs of Period 1990s, time is mainly structured in terms of movement since metaphors the TIME IS A LANDSCAPE WE MOVE THROUGH and the TIME ", 1985) .
In rendering time through landscape, emphasis is placed on the lovers in that when the lovers are still, there is no motion through time, and when they make love, time advances.
In the TIME IS A MOVING OBJECT metaphor, the concept of time is personified and thus made more dynamic: Time is seen as the agent, which moves, and people are perceived as motionless since it is the days that go and years that flow. To sum up, in pop songs of Period 1990s, the conceptual metaphors TIME IS A LANDSCAPE WE MOVE THROUGH and the TIME IS A MOVING OBJECT indicate that time is seen from two different perspectives, as motionless and as moving. can be assumed that nowadays the hectic pace of life has made time a value; on the other hand, conceiving time as a material entity presupposes that today's world is mainly centered on material things.
Conclusions
In pop songs of Period 1990s and Period 2000s, love is mainly conceived as a health condition and as a force and is expressed through more positive domains in Period 1990s, and more negative domains in Period 2000s. Usually love is structured as an interaction of two opposing poles, for instance, the LOVE IS BEING OFF THE GROUND metaphor may be realised as experiencing levitation when in love, and as crashing on the concrete, when heartbroken.
Metaphors of life show that the woman perceives life as a purposeful activity. The LIFE IS MOVEMENT metaphor reveals that a woman regarding life as a constant change is flexible. The LIFE IS A GAMBLING GAME and the LIFE IS A SPORTING GAME metaphors demonstrate that the woman conceives life as both competitive and risky. The LIFE IS A DRAMATIC PERFORMANCE metaphor, mostly identified in songs of Period 2000s, suggests that life is regarded as a dramatic performance, in which everyone has a certain role. Importantly, the woman seeks to take up the leading role, which undermines the notion that women, contrary to men, are not so prone to assume leadership.
Metaphors of time show that the concept of time is highly associated with movement since the TIME IS A LANDSCAPE WE MOVE THROUGH and the TIME IS A MOVING OBJECT metaphors are common to songs of both periods. In addition, in both periods time is perceived as material, and, in a sense, as a commodity, which presupposes that a woman not just lives in time, but uses up time as structured by the TIME IS A RESOURCE and the TIME IS MONEY metaphors.
As regards the feminine world as constructed through pop songs, the present analysis reveals that, while many songs contain references to pain caused by the breakup with the loved one or the unfaithfulness of the lover, the female protagonist is not portrayed as a weak creature. Rather, she is depicted as a warrior, in a sense, a heroine, who is not afraid of suffering, and at times unconsciously craves to suffer so that to demonstrate her great endurance. The contemporary woman living in today's hectic world is adaptive to changes, she is confident and determined. Metaphor analysis has also revealed that the woman exhibits and essentially values such qualities as strength, self-dependence, and fierceness.
Regarding the differences of the feminine "mind set" in the songs of the two periods, two conclusions can be made. First, the woman, as depicted in songs of Period 2000s, has become stronger and fiercer than the woman from songs of Period 1990s. The woman of the present times has a more aggressive attitude towards love: she prefers roughness in the relationships with her loved one. Second, the woman of Period 2000s has developed a more pragmatic attitude to life. Thus she sees life in terms of a dramatic performance: people are actors, who put on their masks to disguise their real intentions.
